











DC’s magazine layout: The display copy magazine is printed on a thin news-
print paper, fading into a worn yellow towards the edges of the thin pages.

The zine is held together by a flimsy elastic band, encouraging the pages to

fall away from eachother and apart. This printing choice further emphasises

the brands ethos, pushing a theme of sustainability and slow fashion - reduc-
ing plastic waste exponentially. The layout of the magazine is fairly generic
and run of the mill, featuring page bleeds and a mixture of full body clothe
shots and more creative close ups. In terms of colour the magazine features
very muted tones, black and whites and faded colour ways, further pushing

this vintage idea.






















INSPIRING PHOTOGRAPHY OF SUPERSTITION
































































Decided Concept & why

The promonence of politics and my place as a communicator in this battle for control.

For me, I see this project as a seamless oppurtunity to create an end result that reflects my support and understanding surrounding what women are going through in the USA and
western hemsiphere today. Due to this, I have decided to use my ‘Happy housewfie; the biggest myth’ concept for this editorial module, resonating more with the currrent themes
of the political climate today and feeling passionate about this topic.

To discuss why I have landed on this project is to discuss politics today. There is something so inspiring about the anger of women, rising up and realising they have choices. The 4B
Movement is a motion that encourages women to regain control, a strike almost. It stands for; “No Boytriends, No Marriage, No Childbirth, No Dating”. This concept originated in
South Korea and is a social pushback against traditional gender roles, societal pressures, and patriarchal expectations. While it’s specific to Korea, the 4B Movement resonates
globally, reflecting a growing frustration with the direction of societal progress, or lack thereof.

In the U.S,, this sentiment ties into the political landscape, especially as we approach the 2024 election. Donald Trump’s campaign is leaning into themes that appeal to conservative,
often regressive, ideologies. For instance, Trump’s Supreme Court appointees helped overturn Roe v. Wade in 2022, a decision that stripped away a 50-year precedent for
reproductive rights. This rollback left many feeling that, instead of moving forward, we’re regressing on gender equality, personal freedom, and broader social justice.

This idea of moving backward is also echoed in Billie Eilish’s song “TV.” In it, she laments how the world seems to care more about distractions, like reality TV, than fundamental
rights being stripped away, singing, “The internet’s gone wild watching movie stars on trial, while they’re overturning Roe v. Wade.” Her lyrics capture the despair many feel about
living in a time where progress seems stalled or reversed.

Movements like 4B, alongside protests for reproductive rights, reflect a cultural shift: people, especially younger generations, are tired of outdated systems controlling their lives.
Yet, the rise of figures like Trump, who thrive on nostalgia for “better times” that were often inequitable for many, suggests a tug-of-war between those longing for progress and
those clinging to the past.

Globally, this isn’t just about the U.S. or Korea—it’s about a world at a crossroads. Will we push for equality, choice, and fairness, or continue sliding into restrictive norms? As
Billie’s song reminds us, distractions won’t save us; we need collective action to ensure we’re moving forward—not backward.






























































































































Evaluation
Ot this module (500 words)

For this module, our brief revolved around creating a mythical photoshoot inspired by Display Copy magazine, known for its focus on second-
hand clothing and sustainability. Instead of persuing the typical route of myths, focusing on witches and monsters, I chose to explore a different
concept, which I titled the happy housewife: the biggest myth. This briefing felt like a chance to tackle something more meaningful, connecting
the theme to the current political climate, especially in light of the overturning of Roe v. Wade.

I wanted my work to feel relevant and impactful, especially given Display Copy’s younger audience. The loss of Roe v. Wade has had tragic and
distressing consequences for so many, notourisously removing reproductive rights previously in place and forcing citizens into impossible
situations. It reminded me of the 1950s housewife, this ideal of domestic bliss that hid a reality of oppression and lack of choice. My photoshoot
used vintage props like aprons and ironing boards, paired with unsettling fake smiles, to critique that outdated myth and show how these
pressures are still relevant today.

I'm really proud of how much effort I put into my research, from understanding Display Copy’s style and sustainability ethos to studying 1950s
aesthetics and their cultural impact. I also spent a lot of time on styling, making sure the second-hand clothing choices fit both the theme and
the magazine’s vibe. If I were to improve anything, I think I could’ve documented my clothing decisions in a bit more detail in my research file
which is something to keep in mind for future projects.

What I'm most proud of is pushing myself out of my comfort zone. I didn’t want to create something easy or meaningless, so I chose a politically
charged topic that required thought and care. It wasn’t simple, but it felt important to use my work to make a statement and show my support.
I feel like this project really challenged me creatively and conceptually. It was about more than just taking aesthetic pictures, it was about using
my photography to say something that matters currently. While there’s always room to improve, I'm really happy with what I created and the
message it sends.



